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Ideapress Publishing was founded by best-selling author Rohit Bhargava to offer an 
alternative to self-publishing or working with a large publisher. Our vision is to bring 
the top quality resources and distribution of a big publisher together with the real 
time advice and coaching from a proven Wall Street Journal bestselling fellow author 
to launch a successful business book. We do this by only using the most experienced 
freelance talent in the industry on our projects - usually people with 20+ years of 
experience in the industry.

Our mission is to produce brilliant business books - and what this means is creating a 
solution that offers everything that independent authors need to publish a successful 
book.

We exist to help insightful experts publish their valuable ideas with more credibility.

www.ideapresspublishing.com
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Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
230 pp.
September 2017

Territory: World excl. North 
America

Material Available
English MS

A unique set of sales skills with 15 shortcuts 
to make sales happen faster.

What if there were a book that incorporated key 
ideas from all major sales institutes and numerous 
best-selling sales books into a unique set of sales 
skills with fifteen shortcuts to make sales happen 
faster?  

Close Deals Faster is the  only book providing a robust, 
repeatable sales process for both business-to-business 
and business-to-government sales.  It’s applicable to 
companies of any size - from startups to Fortune 500 
enterprises.

John Asher’s passion is to make the complex simple, 
creating greater success in life for everyone.  That’s 
the passion, cause, purpose and belief at ASHER 
Strategies.  It provides robust revenue growth strat-
egies for CEOs and their sales teams.  It does this by 
consolidating best-practice sales methodologies and 
sales aptitude research into the following three areas 
of sales enablement:

•	 10 fundamental sales skills, the “blocking and 
tackling” of sales

•	 15 simple shortcuts to help close sales faster

•	 4 easily learnable levels of emotional intelligence 
to allow salespeople to expertly connect with and 
influence customers and prospects

John Asher, was the program manager of a billion-dollar software development 
program in the Navy. He also co-founded an engineering company and started a sales 
and marketing advisory business. He is now a managing director of the Business 
Growth Alliance and Headwaters, S.C., a midcap investment banking firm, and is also 
a special advisor to the private equity divisions of Goldman Sachs and Indian Rivers 
Advisors. Over the last two decades, John has mentored a large cadre of speakers 
and trainers that have fueled the growth of ASHER. He is a recipient of the Lifetime 
Speaker Achievement Award for extraordinary contributions to Vistage, an interna-
tional organization of CEOs.

Business & Management

cLOSe DeaLS faSter

“I learned many useful skills; how to research prospects, develop relationships, ask questions, 
listen, and watch for buyer shifts and how to close the sale.” — President, Integrated Billing, 
Oak Creek (Wisconsin) 

JOhn aSher
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5

Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
194 pp.
May 2017

Territory: World excl. North 
America

Material Available
English MS

Rights Sold
China
Korea 

25,000+ copies sold

•	 #1 Best Selling Self Help > 
Happiness Book On Amazon 

•	 #1 Best Selling Business > 
Careers	>	Job	Hunting	On	
Amazon 

Always Eat Left Handed is an entertainingly ir-
reverent self-help book from Wall Street Journal 
bestselling author and occasional Georgetown 
University professor Rohit Bhargava, filled with 
brutally honest secrets of success no one has ever 
dared to tell you.

Start smoking? Be a cross-dresser? Procrastinate 
more? Make people cry? Learn to yodel?

Reading just a few of these “secrets,” you might won-
der if this book is serious. Indeed, it is. Through a 
bite-size collection of 15 quirky and insightful stories 
told in a highly readable style, you’ll learn how to:

• Think faster on your feet when things go wrong

• Be the type of person everyone wants to work with

• Get better at starting (and ending) conversations

• Find resilience after failure without losing optimism

• Stand out by being the most approachable person in 
any room

For anyone sick of hearing that you should do what 
you love, take more risks and make mistakes, this 
empowering book is like a desperately needed pair of 
noise-canceling headphones for uselessly obvious ad-
vice. Instead, Always Eat Left Handed offers a real 
world, no-nonsense playbook for getting ahead in 
school, work and life by doing exactly the opposite of 
what most people tell you. Starting, of course, with 
eating left handed.

Rohit Bhargava is a trend curator, founder of the Influential Marketing Group, 
and an expert in helping brands and leaders be more influential. He is the author of 
five bestselling books on topics as wide-ranging as the future of healthcare, building 
a brand with personality, and why leaders never eat cauliflower. Rohit has advised 
hundreds of global brands and is a Professor of Marketing at Georgetown University. A 
two-time TEDx speaker, Rohit has been invited to keynote events in 32 countries and 
is regularly quoted in media outlets including The New York Times, Harvard Business 
Review, and NPR.

Business & Management | Self-Help

aLwayS eat Left hanDeD. 15 SurpriSing SecretS 
fOr KiLLing it at wOrK anD in reaL Life

“A unique and actionable guide on how to build the network you’ve always dreamed of.” 
— Clara Shih, Founder and CEO of Hearsay and Member, Starbucks Board of Directors

rOhit Bhargava
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Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
229 pp.
September 2017

Territory: World excl. North 
America

Material Available
English MS

For five years, “The Top 100 Brands Report” 
has been featured in The New York Times, 
Forbes, Entrepreneur and Business Insider.

How the top 100 brands build loyalty in a skeptical 
world: Today’s consumers are in charge of the ads 
they see – and the brands they choose to let into 
their world. Their friends are generating hundreds 
of interesting and compelling posts a day and com-
manding their attention.

For marketers who assume they can join the conver-
sation, the question is not just how to get some of this 
attention. It’s how to give it. Even though the game 
has changed, many brands still play by the old rules – 
assuming that consumers want to welcome their mes-
saging. Yet other brands easily build authentic con-
nectivity and lead consumers through the purchase 
funnel to loyalty.

When Norty Cohen opened his own research facility 
six years ago, his team set out to answer the question, 
“How and Why Do Consumers Adopt Brands?” The 
author’s team asked the write-in question, “Name 
Your Three Favorite Brands,” a total of 5,000 times 
over a five-year period. Given the responses, the team 
probed into how and why they became their favorites.

In this entertaining and informative journey, con-
sumer responses match up to case studies, key 
findings and interviews with top brands. The study 
reveals a new approach – asserting that brand par-
ticipation is the X factor to building loyalty.

Norty Cohen is a creative/account guy/researcher whose agency, Moosylvania, 
develops programming for top national brands. His agency houses a research 
facility on its campus – and they use national research services to continually dig 
into consumer motivation. He is featured speaker on national marketing panels 
and has presented his work at AT&T, Western Union, Taco Bell, Burger King and 
numerous CMO conferences. The updated study is featured annually in Business 
Insider and other publications. 

Business | Marketing

the participatiOn gaMe. hOw the tOp 100 
BranDS BuiLD LOyaLty in a SKepticaL wOrLD

nOrty cOhen
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Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
275 pp.
May 2017

Territory: World excl. North 
America

Material Available
English MS

Ready to reap the rewards of recognition?

You own a brand. Its name is your name.

You need to take ownership of it and earn recognition 
as an expert in your field. There’s no simple short-
cut. But now there’s a remarkably useful roadmap 
featuring:

• An A-to-Z guide packed with actionable advice for 
developing your personal brand and accelerating your 
professional success.

• 26 practical lessons to help you whether you’re an 
entrepreneur, business leader, aspiring professional, 
creative, marketer or second careerist.

• Insights from professionals who are reaping the re-
wards of recognition.

Seth Price is a marketer, motivator, media maker and entrepreneur. Having 
consulted for more than 300 companies the past 20 years, he’s recognized as 
a business-builder and digital marketing specialist. 

Barry Feldman is a digital marketing super freak. After an eight-year 
stint in the advertising agency business, Barry founded Feldman Creative. 
LinkedIn, Inc. and many other entities have recognized Barry as a top content 
marketing and social media influencer and leader.

Business | Marketing

the rOaD tO recOgnitiOn. the a-tO-Z guiDe tO perSOnaL BranDing 
fOr acceLerating yOur prOfeSSiOnaL SucceSS in the age Of DigitaL MeDia

“Current, useful, actionable, and true. It’s gold!”  — Jay Baer, New York Times best-selling 
author of Youtility and Hug Your Haters

“Clever, fun and about as comprehensive a guide as you’ll find anywhere.” — Ann Handley, 
best-selling author of Everybody Writes and Content Rules

“There are plenty of smart people and resources in this industry, but few think about the 
delivery and reader experience like Seth and Barry. If you’re a believer in books that are both 
nutritious AND delicious, you’re in luck.” — Jay Acunzo, founder of Unthinkable.fm

Seth price & Barry feLDMan
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Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
310 pp.
February 2017

Territory: World excl. North 
America

Material Available
English MS

Rights Sold
Taiwan	|	Domain	(auction)

Practical steps to avoid wasting time, 
money, and opportunities and improve 
decision-making.

In our own lives we know the pain of following a 
promising path only to realize it leads to a negative 
outcome. What seem like great decisions based on 
solid reasons end up costing us time, money, oppor-
tunity, or more.

We can spot an Expensive Sentence by its impact. 
Expensive Sentences limit information. They end 
conversations. They create urgency and isolation. 
They reduce options. They steal choice.

Despite the fact that Expensive Sentences show up ev-
erywhere with unlimited wordings and context, their 
message can be distilled to just three words:

•	 Scarce.

•	 Special.

•	 Stuck.

Expensive Sentences reveal that we believe that some-
thing is scarce, that someone is special, or that we are 
stuck.

We’ll explore the full implications and costs of Scarce, 
Special, and Stuck, and we will study the most com-
mon sentences that foster those conditions.

Jack Quarles is the founder of Buying Excellence® and the author of Amazon #1 
bestseller How Smart Companies Save Money. Over the last 15 years, Jack has helped 
dozens of organizations make better buying decisions and save tens of millions of 
dollars. Jack implemented software and BPO solutions with Fortune 500, federal, 
and state government clients. He has worked on cost reduction project teams with 
Accenture, Bridge Strategy and McKinsey.

Business & Management

expenSive SentenceS. DeBunKing the cOMMOn 
MythS that DeraiL DeciSiOnS anD SaBOtage SucceSS 

“Challenging, convicting, and ultimately encouraging. Expensive Sentences is packed with 
practical wisdom for veteran and new leaders pursuing high performing teams.” — Dale Pyne, 
CEO, Peacemaker Ministries

“This isn’t theory; Quarles unpacks the many ways that team thinking goes wrong, and pro-
vides instantly useful insight and tools to make better decisions.” — David Ruud, President, 
DTE Power and Industrial

JacK QuarLeS
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Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
225 pp.
February 2017

Territory: World excl. North 
America

Material Available
English MS

A journey for 21st century entrepreneurs 
ready to explore how greater purpose, joy 
and meaningful impact create fierce brand 
loyalty, marketplace leadership and deliver 
exceptional profits.

Serial entrepreneur Yanik Silver predicts that busi-
nesses without a core impact will be at a competitive 
disadvantage in 4-7 years (or less). There’s no doubt, 
business could be the ultimate lever for making a sig-
nificant difference in the world. Evolved Enterprise 
gives readers a counter-intuitive roadmap to shift your 
company beyond the transactional to truly transform, 
and even transcend, business as usual forever.

What if?

•	 You could catalyze a community of raving fans 
who eagerly wanted to spread and share your 
brand?

•	 You could empower your team around a greater 
mission?

•	 You could deliver a true impact (not just ‘giv-
ing back’) that built a legitimate competitive 
advantage?

Yanik Silver is the founder of Maverick1000, a private, invitation-only global net-
work of top entrepreneurs and industry leaders. This group periodically assembles for 
breakthrough retreats, rejuvenating experiences, and impact opportunities (to date 
raising over $3M) with participating icons such as Sir Richard Branson, Tony Hawk, 
Chris Blackwell, John Paul DeJoria, Tony Hsieh, Russell Simmons, Tim Ferriss, and 
many others. Yanik serves on the Constellation board for Virgin Unite. And his lifetime 
goal is to connect visionary leaders and game changers to catalyze business models 
and new ideas for solving 100 of the world’s most impactful issues by the year 2100.

Business & Management

evOLveD enterpriSe. hOw tO re-thinK, re-iMage anD re-invent yOur 
BuSineSS tO DeLiver MeaningfuL iMpact anD even greater prOfitS

“Yanik shows entrepreneurs how re-writing the rules can create a better world.” — Sir Richard 
Branson, founder Virgin Group

“It’s time to redefine our expectations of business. This book is the blueprint that will help you 
drive the greatest results—for your business and for the world.” — Blake Mycoskie, TOMS 
founder

yaniK SiLver
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Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
225 pp.
February 2017

Territory: World excl. North 
America

Material Available
English MS

Rights Sold
Spain | Kailas
Mexico | Ediciones B
Taiwan | Aquarius

A unique book focusing on pain as a neces-
sary part of us.

Why must we feel pain? 

It is a question humans have asked for centuries.  In 
this timely book, author and Harvard-trained pain 
specialist Dr. Aneesh Singla offers a physician’s point 
of view as he takes a journey through medicine, histo-
ry, and the world around us to provide some insights 
into our experience of pain, what we can do about it, 
and why it hurts in the first place.

Drawing upon over a decade of experience, Dr. Singla 
offers an honest and insightful look at how we must 
balance our desire to “cure” every type of pain with the 
urgent need to manage the colossal problem of chron-
ic pain, which afflicts over 116 million Americans and 
many millions more across the globe.

The fact is humans have evolved to feel pain as a 
necessary part of life. From children born without 
the ability to sense pain, we have learned that a life 
without pain can have serious and often times fatal 
consequences.

In Why It Hurts, Dr. Singla takes a sobering look at 
how we try and manage pain based on his work as a 
practicing pain specialist in the nation’s largest pain 
practice. How each of us experience and handle our 
pain is deeply personal. This book offers a lens from 
which to see pain as more than just an inconvenience. 
It offers a new vision of why it hurts and what we 
should do about it.

Dr. Aneesh Singla completed his residency in Anesthesiology at Massachusetts 
General Hospital and subsequently completed an Interventional Pain Management 
Fellowship at Brigham and Women’s Hospital, both affiliated with Harvard Medical 
School. He currently focuses his practice on minimally invasive options for the treat-
ment of chronic pain. He is a lecturer at Harvard Medical School.

Health

why it hurtS. a phySician’S inSightS On the 
purpOSe Of pain

“When pain is treated without discovering the underlying cause, we’re making a huge mis-
take. It’s like shutting off the power to a burning building because the sound of the fire alarm is 
bothering you. You have to put the fire out.” — Live Strong

Dr. aneeSh SingLa
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Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
320 pp.
January 2017

Territory: World excl. North 
America

Material Available
English MS

Rights Sold
Arabic | Arab Nile Group

Approaching decision-making from both a 
neurological and mindful aspect.

The book addresses the issue of how college and 
university education can be made more impactful by 
incorporating a variety of experiential education 
activities and how this approach is natural given what 
we know today about how the brain works at multiple 
levels from modern brain scanners. 

The key point is that the brain operates on conscious 
and unconscious decision-making levels and that the 
latter is under-appreciated in higher education but 
is well-suited to learning from direct experience in 
complement to the academic curriculum. 

Classic among these experiential activities is an 
internship, but also included are study abroad, un-
dergraduate research, service-learning, and other 
activities that bring the student’s classroom study 
into a more real-world project or operation in a way 
that allows them to apply what they are studying 
to what they might ultimately do with their college 
learning when they graduate. 

The book examines experiential activates from this 
perspective and looks at how they might be imple-
mented in the university setting. 

As a professor of behavioral neuroscience first at Harvard University and then at 
Northeastern University, Dr. James Stellar studied the basic neurobiology of re-
ward/motivational processes. Prior to joining the University at Albany, Stellar served 
at Queens College of the City University of New York (CUNY) as Provost and Vice 
President for Academic Affairs and then as Vice President for Academic Innovation 
and Experiential Education. Ten years ago, he co-founded and continues to co-direct 
the WACE Planning Institute on ExEd, which has helped 80 universities develop such 
programs, and he has consulted on national ExEd programs in Thailand and Namibia.

Education | Science

eDucatiOn that wOrKS. the neurOScience Of 
BuiLDing a MOre effective higher eDucatiOn

“Quite simply, experiential education is a pedagogy that empowers young people more effec-
tively than classroom study alone.” — Richard Freeland, past President of Northeastern Uni-
versity and just past Commissioner of Higher Education in Massachusetts

Dr. JaMeS SteLLar
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Author: Rohit Bhargava
Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
288 pp. | December 2017

Stand-alone title or global edi-
tion with customized trends

Territory: World excl. North 
America

Rights Sold
Thailand, Arabic, Korea, China, 
Russia, Vietnam, Spain, Brazil

How to use the power of non-obvious think-
ing to grow your business and make a bigger 
impact in the world.

Non-Obvious is a book that reveals the secrets that 
the world’s leading futurists and innovators use to 
predict the future, along with presenting original 
research, new trends that will change business and 
consumer behaviour. Rather than only revealing the 
trends, this is a rare book that also gives anyone the 
tools and teaches them the habits to be able to learn to 
predict the future for themselves.

Business & Management
nOn OBviOuS. hOw tO thinK Different, curate 
iDeaS & preDict the future

Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
180 pp.
2015

Territory: World excl. North 
America

Rights Sold
Taiwan

Is your organization ready for what is coming? Between the 
decline of modern management, the social media shift of 
power toward individuals, and the ascent of the Millennial 
generation into leadership roles, companies of all shapes 
and sizes are facing a future that they are ill-equipped to 
handle. As a result of this perfect storm of changes, many 
organizations are struggling to stay relevant to customers, 
capitalize on opportunities in the marketplace, and attract 
top talent.

Jamie Notter and Maddie Grant are the founding part-
ners of Culture That Works and strategists who known for 
helping organizations create remarkable cultures, attract 
the best employees and most loyal customers, and thrive in 
the digital age. 

Business & Management

when MiLLenniaLS taKe Over. preparing fOr 
the riDicuLOuSLy OptiMiStic future Of BuSineSS
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Orig. Language: English
Orig. Publisher: 
Ideapress Publishing
225 pp.
October 2016

Territory: World excl. North 
America

Rights Sold
Korea 

How to create a work environment where personal 
and professional growth are one and the same. As 
Jonathan argues, we’re in the personal economy now, 
and leaders that rely on strategies and tactics to ma-
nipulate people are an endangered species. And we 
all know that, to grow, we need someone outside of 
ourselves to help us see and change what we don’t yet. 
Good Authority is full of practical examples, dialogue 
and tools you can use to change the way you lead. 

Jonathan Raymond is a principal at Refound, a mento-
ring company that helps leaders embody the ideas in this 
book. Over a twenty-year career, he’s worked in tech, clean 
tech and the non-profit world. 

Business & Management
gOOD authOrity. hOw tO BecOMe the LeaDer 
yOur teaM iS waiting fOr
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Individual Authors

English

James altucher

angela ackerman  & Becca Puglisi

chris Ducker

Dan norris

Jesse tevelow

matthew turner

norine Dworkin-mcDaniel & Jessica Ziegler
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James Altucher is a successful entrepreneur, angel investor, chess master and 
bestselling author. Since launching his blog in 2010, more than 20 million readers 
have turned to James for advice on how to create their own success. As the host of 
The James Altucher Show, James reaches more than 200,000 global listeners and 
has received more than 12 million downloads since its launch in 2014. All of his books 
have been bestsellers and he is translated in over a dozen languages. With 485,000 
followers, James Altucher is ranked No. 4 “influencer” on LinkedIn, after Bill Gates, 
Richard Branson and Mohamed A. El Erian, the financier and author.

Business & Management | Motivational

reinvent yOurSeLf

James shows readers how they can succeed despite their flaws, not because of a lack of flaws. 
This is hugely refreshing in a world of rah-rah positive-thinking gurus who are all forced 
smiles and high-fives. – Tim Ferriss, author of The 4-Hour Workweek

JaMeS aLtucher

Fall 2017 Rights List   -   www.2seasagency.com   -   marleen.seegers@2seasagency.com   -   chrysothemis.armefti@2seasagency.com

Orig. Language: English
203 pp.
January 2017

Territory: World excl. English

Material Available
English MS

Rights Sold
Vietnam | Alpha Books

40,000+ copies sold

“I’ve reinvented my career, my interests, my life, 
many times over the past twenty years. This is the 
book I wish I had at the beginning of that long and 
often volatile journey. I found when I outsourced my 
self-esteem to only one outcome, disaster resulted. 
Reinvention was the key to ensuring that the out-
comes in life were positive ones.

And now the entire world: technology, governments, 
the shifting landscapes of opportunity and success, 
are all turning upside down, forcing us to reinvent as 
individuals and as a culture. 

Here, I describe specific techniques, share stories, tell 
the stories of others, and give the ultimate guide to 
not only how but why it is critical for people to master 
the skills of reinvention.

What I’ve learned: change is the only constant. 
Companies decay, technologies disappear, govern-
ments change, relationships change and opportunity 
is a shifting landscape. Reading the stories and learn-
ing the critical skills taught in Reinvent Yourself is 
how I found my own way through the chaos of change 
and onto the path of new opportunity and success.”
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Angela Ackerman and Becca Puglisi are bestselling authors, writing 
coaches, and international speakers. Their books are available in multiple 
languages, are sourced by US universities, and are used by novelists, screen-
writers, editors, and psychologists around the world. Angela and Becca 
also co-founded their popular Writers Helping Writers® site, a hub where 
authors can hone their craft, as well as One Stop for Writers®, an innovative 
online library built to help writers elevate their storytelling.

Creative Writing | Reference

DeScriptive theSauruS cOLLectiOn

angeLa acKerMan & Becca pugLiSi
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Orig. Language: English
Orig. Publisher: JADD Publishing
168-292 pp.
2012-2017

Territory: World excl. English

Material Available
English MS

Rights Sold
The Emotion Thesaurus: Japan, 
Korea, Romania, Taiwan, China 
The Positive/Negative Trait The-
saurus: Japan, Korea
The Rural/Urban Setting Thesau-
rus: Japan, Korea, Taiwan

270,000 copies sold in total; 
Bestseller in Japan:

A collection of unique bestselling guides help-
ing writers to craft distinctive, emotionally 
compelling characters.

The Emotion Thesaurus covers the show-don’t-
tell aspect of character emotion by listing the body 
language, thoughts, and visceral sensations of seven-
ty-five different emotions. Using its easy-to-navigate 
list format, readers can draw inspiration from charac-
ter cues that range in intensity to match any emotion-
al moment, including situations where a character is 
trying to hide their feelings from others. 

The Positive Trait Thesaurus is brimming with 
ideas to help you develop one-of-a-kind, dynamic 
characters that readers will love. 

The Negative Trait Thesaurus. Through its 
flaw-centric exploration of character arc, motivation, 
emotional wounds, and basic needs, writers will learn 
which flaws make the most sense for their heroes, vil-
lains, and other members of the story’s cast.

The Rural Setting Thesaurus takes, show-don’t 
tell, to new heights. It offers writers a roadmap to cre-
ating fresh setting imagery that impacts the story on 
multiple levels and keeps readers engaged from the 
first page to the last.

The Urban Setting Thesaurus helps you tailor 
each setting to your characters while creating a real-
istic, textured world your readers will long to return 
to, even after the book closes.

The Emotional  Wounds Thesaurus will help 
you identify your characters’ backstory wounds and 
convey their fears, motivations, and behaviors accu-
rately. Using this resource to gain a deep-level un-
derstanding of a character, you can plot a tailored 
arc of inner growth that guides them away from the 
pain of their past and toward meaningful goals and 
fulfillment.



Author: James Altucher
Orig. Language: English
274 pp.
June 2013

Territory: World excl. English

English sample available

Rights Sold
Brazil, Bulgaria, China, Czech 
Republic, Korea, Lithuania, Po-
land, Romania, Taiwan, Thailand, 
Turkey, Vietnam, Russia

Over half a million copies sold — WSJ 
Bestseller

The world is changing. No longer is someone coming 
to hire you, to invest in your company, to sign you, to 
pick you. It’s on you to make the most important deci-
sion of your life: Choose Yourself.

This book will teach you to do just that. With dozens of 
case studies, interviews and examples – including the 
author, investor and entrepreneur James Altucher’s 
own heartbreaking and inspiring story – Choose 
Yourself illuminates your personal path to building a 
bright, new world out of the wreckage of the old.

Business & Management | Motivational

chOOSe yOurSeLf. Be happy, MaKe MiLLiOnS, Live the DreaM

Author: James Altucher
Orig. Language: English
Orig. Publisher: Createspace
235 pp.
September 2015

Territory: World excl. English

Rights Sold
China, Korea, Vietnam, Mexico, 
Poland

Not everyone is cut out to be an entrepreneur. Many 
of us are happy to have a job; we just want a better job, 
one that fulfills us, makes us wealthy, and brings us 
satisfaction. Still, income is now permanently going 
down versus inflation for the average employee. 

Many people mistakenly think that the solution is 
entrepreneurship, “enterpreneurship, that is the 
pathway to riches.” This is not true. The solution is 
to become a rich employee with the mindset and tech-
niques described in this book. This is the first book 
ever to detail how one can become a rich employee in 
our times. And there is more: companies in this new 
century will only succeed if they encourage their em-
ployees to develop The Rich Employee mindset.

Business & Management | Motivational

the rich eMpLOyee 
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Orig. Language: English
Orig. Publisher: BenBella Books
296 pp.
September 2016

Territory: World excl. English, 
Chinese	simplified	and	Japanese

Rights Sold
Japan 

50,000+ copies sold

The step-by-step guide every entrepreneur needs to 
build his or her business with the asset of working 
with virtual employees. Focusing on business growth, 
Ducker explains every detail you need to grasp, from 
figuring out which jobs you should outsource to find-
ing, hiring, training, motivating, and managing vir-
tual assistants. With additional tactics and online re-
sources, Virtual Freedom is the ultimate resource of 
the knowledge and tools necessary for building your 
dream business with the help of virtual staff. 

Chris Ducker is a serial entrepreneur, a popular business 
blogger and podcaster and the founder of the personal brand-
ing business community, Youpreneur.com.

Business & Management

virtuaL freeDOM



Orig. Language: English
204 pp.
September 2014

Territory: World excl. English

Rights Sold
Poland, Thailand, Korea, Vietnam, 
Czech Republic, China, Japan, Ser-
bia, Taiwan

36,000+ copies sold

From generating ideas to gaining your first paying 
customers, The 7 Day Startup is the bootstrapper’s 
bible for launching your next product. 

If you’ve struggled in the past to launch a profitable 
business and are tired of reading stories about found-
ers who swung for the fences and succeeded, then you 
need to listen to Dan’s story. Dan founded WP Curve 
and launched it from scratch in just 7 days, turning it 
into a successful six figure business.

Business & Management

the 7 Day Startup. yOu DOn’t Learn untiL 
yOu Launch

Orig. Language: English
224 pp.
August 2015

Territory: World excl. English

Rights Sold
China, Taiwan, Vietnam, Iran

15,000+ copies sold 

Content Machine outlines a strategy for using content 
marketing to build a 7-figure business with zero ad-
vertising. Since the purpose of content marketing is 
to build a great business, Content Machine focuses 
heavily on how to create a high growth business off 
the back of your content. Author Dan Norris shares 
his story about how he grew his WordPress support 
business from scratch to over $1m AUD annual run 
rate in 2 years, spending only $181.23 on advertising.

Whether you are a blogger, content marketer, entre-
preneur or marketing manager, Content Machine will 
help you see the return you deserve from your content 
marketing efforts.

cOntent Machine. uSe cOntent MarKeting tO 
BuiLD a 7-figure BuSineSS with ZerO aDvertiSing
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Orig. Language: English
106 pp.
October 2016

Territory: World excl. English

Rights Sold
Poland, Iran

15,000+ copies sold 

Most of us have always wanted to make something 
but, for any number of reasons, haven’t. This book ex-
ists for only one reason: to help you create that some-
thing. We are all creative — there is a creator in you.

But there is also a force called Hate, which will work 
against your creativity and stop you from making 
things. Hate can be controlled and overpowered, and 
your creative side can be nurtured and grown. This 
book will show you how.

create Or hate. SucceSSfuL peOpLe MaKe thingS

CREATE OR HATE
Dan norris

SUCCESSFUL PEOPLE MAKE THINGS
Most of us have always wanted to make something, but for a number of 
reasons haven’t, maybe you used to make things as a child, but stopped some 
time into adulthood. What is that something for you? Writing a book? Creating 
a blog? Learning photography? Starting a podcast? Launching a business? This 
book exists for only one reason, to help you create that something. We are all 
creative --- there is a creator in you. But there is also a force called Hate, which 
will work against your creativity and stop you from making things. Hate can be 
controlled, and overpowered and your create side can be nurtured and grown. 
This book will show you how.

“Loved the book”
     --- Ben McAdam

“This is the best thing I’ve read in a long time”
     --- Rosalind Atkinson

“A short, easy read, but extremely powerful book that 
all creators should read”
     --- Andela Henderson

About the Author: Dan Norris is a serial 
entrepreneur, award-winning content marketer, 
international speaker and the author of the number 
1 Amazon best sellers The 7 Day Startup and Content 
Machine. Dan is also a founder of wpcurve.com, 
and co-founder of Black Hops Brewing- famous 
for brewing the world’s first beer for the biggest 
entertainment franchise on earth, Call of Duty.

Dan Norris is a serial entrepreneur, award-winning content marketer, international 
speaker and the author of 4 number 1 Amazon best-selling business books. After failing at 
entrepreneurship for 7 years, he founded wpcurve.com. With over 65,000 copies sold, Dan’s 
books have been translated into 13 languages and inspired thousands of people around the 
world to launch their businesses, with many resulting in 6 - and even 7 - figure businesses.

Dan nOrriS



Orig. Language: English
317 pp.
May 2016

Territory: World excl. English

Rights Sold
Korea, China

10,000+ copies sold

The ultimate playbook for defying the status quo, 
weaving together the most critical yet overlooked tips 
from industry heavy-hitters like Ben Horowitz, Tim 
Ferriss, and Steve Jobs. The book includes important 
(and counterintuitive) advice on how to: get more pro-
ductive, follow your passions, improve your health, 
launch your first product or company, take better cal-
culated risks, start connecting with your heroes. Join 
Jesse as he outlines the power of the Four C’s: Choose, 
Commit, Create, Connect. 

Jesse Warren Tevelow is an entrepreneur and writer. 
He cofounded PlayQ Inc. and was a member of the inaugu-
ral class of TechStars.

Essay | Biography
the cOnnectiOn aLgOrithM 

Orig. Language: English
Orig. Publisher: 
Turndog Publishing
256 pp.
June 2016

Territory: World excl. English

Rights Sold
China, Iran, Indonesia

If you’ve ever asked yourself what the most import-
ant business mistakes to avoid are and the red flags 
you need to look out for, The Successful Mistake is 
for you, because Matthew Turner has discovered a 
seven-stage process everyone goes through after 
making a mistake but that successful entrepreneurs 
approach differently than most. Imagine living in a 
world where you transform each one of your mistakes 
into a success story. Just consider what this would do 
to your business, bottom line, stress levels, growth, 
and happiness. 

Matthew Turner is an author and storyteller who works 
with entrepreneurs, founders and creative thinkers to 
build thriving businesses that light a fire within them.

Business & Management | Motivational

the SucceSSfuL MiStaKe
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Orig. Language: English
Orig. Publisher: She Writes Press
248 pp.
November 2015

Territory: World excl. English

Rights Sold
China, Vietnam, Taiwan

• Silver Award in Foreword 
Reviews’ INDIEFAB 

• Gold Award in IBP Asso-
ciation Benjamin Franklin 
Awards

This full-color illustrated book based on the authors’ 
popular illustrated humorous blog of the same name, 
Science of Parenthood takes the duo’s mix of high-
brow science and low-brow humor to a whole new lev-
el. It is simply required reading for any parent who 
has despaired of ever showering, sleeping or excavat-
ing their living room from layers of primary-colored 
plastic toys again. 

A longtime magazine writer, Norine Dworkin-
McDaniel’s articles and essays have appeared in just about 
every women’s magazine. 

Jessica Ziegler is also the director of social web design for 
VestorLogic and the writer/illustrator of StoryTots, a series 
of customizable children’s books.

Humor | Parenting

Science Of parenthOOD



19

Ideapress Publishing (United States)

John asher     Close Deals Faster: The 15 Shortcuts of the Asher Sales Method    4

rohit Bhargava     Always Eat Left Handed: 15 Surprising Secrets for Killing It At Work And In Real Life    5

norty cohen     The Participation Game: How the Top 100 Brands Build Loyalty In A Skeptical World    6

seth Price anD Barry FelDman     The Road to Recognition: The A-to-Z Guide to Personal Branding for

 Accelerating Your Professional Success in the Age of Digital Media    7

Jack Quarles     Expensive Sentences. Debunking the Common Myths that Derail Decisions and Sabotage Success    8

yanik silver     Evolved Enterprise: How to Re-Think, Re-Image and Re-Invent Your Business to Deliver

  Meaningful Impact and Even Greater Profits    9

Dr. aneesh singla    Why It Hurts. A Physician’s Reflections of the Purpose of Pain    10

Dr. James r. stellar    Education That Works. The Neuroscience of Building a More Effective Higher Education    11

rohit Bargava     Non Obvious. How to Think Different, Curate Ideas & Predict the Future    12

Jamie notter & maDDie grant    When Millennials Take Over. Preparing for the Ridiculously Optimistic 

 Future of Business    12

Jonathan raymonD    Good Authority. How to Become the Leader Your Team Is Waiting For    12

Individual English authors

James altucher    Reinvent Yourself    14

angela ackerman & Becca Puglisi    Descriptive Thesaurus Collection    15

James altucher    Choose Yourself. Be Happy, Make Millions, Live the Dream    16

James altucher    The Rich Employee     16

chris Ducker    Virtual Freedom. How to Work with Virtual Staff to Buy More Time, Become More 

  Productive, and Build Your Dream Business    16

Dan norris    The 7-Day Startup. You Don’t Learn Until You Launch    17

Dan norris    Content Machine. Use Content Marketing to Build a 7-figure Business With Zero Advertising    17

Dan norris    Create or Hate: Successful People Make Things    17

Jesse warren tevelow    The Connection Algorithm     18

matthew turner    The Successful Mistake: How 163 of The World’s Greatest Entrepreneurs Transform 

 Failure Into Success    18

norine Dworkin-mcDaniel & Jessica Ziegler    Science of Parenthood. Thoroughly Unscientific Explanations

 for Utterly Baffling Parenting Situations    18

inDex
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LateSt rightS DeaLS

2 Seas Agency’s most recent foreign rights deals include:

SepteMBer 2017
Emma, Another Look. A Bunch of Stuff to See Things Differently vol.1 and vol. 2: USA (Seven Stories Press, WEL)

Notter, Jamie and Grant, Maddie, When Millennials Take Over: Taiwan (Yuan-Liou Publishing)

Posner, Patricia, The Pharmacist of Auschwitz: the Netherlands (Omniboek)

Zilahy, Mirko, The Shape of Darkness: the Netherlands (Xander)

auguSt 2017
Daoud, Kamel, Zabor or the Psalms: Sweden (Tranan)

Escande, Ludovic, Climbing Mont Blanc: Korea (Mujintree)

D’Silva, Renita, A Daughter’s Courage: Norway (Cappelen Damm)

Dr. Nehls, Michael, Curing Alzheimer’s: the Netherlands (Zuidnederlandse Uitgeverij)

Pépin, Charles, The Virtues of Failure: the Netherlands (Scriptum)

Ricard, Matthieu & Singer, Wolf, Beyond the Self. Dialogues between a Neuroscientist and a Buddhist Monk: 

Brazil (Alaude)

Turner, Matthew, The Successful Mistake: Iran (Tarjomanclub), Indonesia (PT Gramedia Pustaka Utama)

JuLy 2017
Ackerman, Angela & Puglisi, Becca, The Rural Setting Thesaurus and The Urban Setting Thesaurus: Taiwan 

(Solution Publishing/Eurasian Publishing Group)

Daoud, Kamel, Zabor or the Psalms: the Netherlands (Ambo/Anthos)

D’Silva, Renita, A Mother’s Secret: the Netherlands (Boekerij)

Emma, Another Look. A Bunch of Stuff to See Things Differently: Italy (Centauria)

Escande, Ludovic, Climbing Mont Blanc: Germany (Malik, in a pre-empt)

Glucksmann, Raphaël, Our France and Generation Hangover: Greece (Polis, two-book deal)

Morales, Agus, We Are Not Refugees: USA (Charlesbridge, WEL)

Musso, Guillaume, An Apartment in Paris: the Netherlands (A.W. Bruna)

Ricard, Matthieu & Singer, Wolf, Beyond the Self. Dialogues between a Neuroscientist and a Buddhist Monk: the 

Netherlands (Milinda)

June 2017
Abdolah, Kader, The House of the Mosque: Albania (Fan Noli)

Barbeau-Lavalette, Anaïs, The Woman Who Ran Away: the Netherlands (Querido)

Bhargava, Rohit, Non-Obvious: Brazil (HSM Publishing)

Caboni, Cristina, The Garden of Secret Flowers: France (Presses de la Cité)

Emma, Another Look. A Bunch of Stuff to See Things Differently: Greece (Potamos)

Escande, Ludovic, Climbing Mont Blanc: Italy (Einaudi, at auction)

Halter, Marek, Eve: Serbia (Vulkan)

Marquis, Serge, The Day I Truly Loved Myself: Italy (Sperling & Kupfer, in a pre-empt)
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cLientS & cO-agentS

WORLDWIDE REPRESENTATION
Selected titles presented in our Fall 2017 Rights Lists

france

Allary Editions | Editions du Détour | Editions de La Martinière Littérature | Le Livre de Poche (paper-

back originals only) + imprint Préludes Editions | Massot Editions

the netherLanDS

Bertram + de Leeuw | Hollands Diep | Meulenhoff Boekerij

uniteD StateS

Cinestate | Ideapress Publishing

authOrS (in our Fall 2017 Rights Lists)
Angela Ackerman & Becca Puglisi | James Altucher | Paulien Cornelisse | Chris Ducker | Norine 

Dworkin-McDaniel & Jessica Ziegler | Jacques Expert (via Sonatine Editions) | Marek Halter (via Editions 

Robert Laffont) | Dan Norris | Jesse Warren Tevelow | Matthew Turner

EXCLUSIVE CO-AGENTS 
For our world rights titles

Afrikaans: Van Aggelen African Literary Agency | Brazil: Villas-Boas & Moss Agency | Bulgaria: 

Anthea Agency | Greece: Ersilia Agency | Hungary, Croatia: Andrew Nurnberg Associates, Buda-

pest Office | Israel: The Deborah Harris Agency | Italy: The Ella Sher Agency | Poland: Graal Agen-

cy | Romania, Czech Republic, Slovakia: Livia Stoia Agency | Russia, Belarus, Ukraine: 

Anastasia Lester Agency | Serbia, Slovenia, Montenegro, Macedonia, Bosnia, Albania: Pli-

ma Agency | Spain: SalmaiaLit | Taiwan: The Artemis Agency | Turkey: AnatoliaLitAgency


